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What this 
guide covers

Click the links to jump straight to that 
section. For more information on queries 
visit our Help Center.

https://consumer-research-help.brandwatch.com/hc/en-us/articles/360012849298-The-Query-Editor


Objective: This guide has been created to help you structure a simple 
and effective brand query, so you gather more relevant data on your 
brand for you to analyze.  

User level: Aimed at a user with a basic knowledge of how to use the 
query editor and have basic query writing skills.

What you will need: We would recommend watching our video on 
how to use the query editor if it is new to you, before going through 
the steps of this guide. 

In this guide we will be using a fictional airline company, 
Royal Airways as our query example. 

Queries do not have to follow this exact order, this is just an 
example of a best practice to get you started with writing your 
own brand query. 

Introduction
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https://learning-zone-help.brandwatch.com/hc/en-us/articles/360012206837


On the left hand side click on Data > Queries Click on New > Query Editor > Continue
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Opening the Query Editor



Here are the basic operators that will be used in this guide. For the full list of operators go to our Help Center. 

Operator Example Description

Quotes " " "apple juice" Will find mentions of the exact phrase 'apple juice' on any webpage.

AND apple AND juice Will find mentions of 'apple' and 'juice' on the same webpage. 

OR apple OR juice Will find mentions of 'apple' or mentions of 'juice' on any webpage.

NOT apple NOT juice Will find mentions of 'apple' on a page as long as 'juice' is not mentioned on that 
page.

Brackets ( ) (apple AND juice)
OR (apple AND sauce)

Will find mentions of 'apple' and 'juice' on the same page or mentions of 'apple' 
and 'sauce' on the same page.

NEAR/x (apple OR orange) NEAR/5 (smartphone OR phone) Will find mentions of 'apple' within 5 words of 'smartphone' or 'phone' and 
mentions of 'orange' within 5 words of 'smartphone' or 'phone'.
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The Query Operators

https://consumer-research-help.brandwatch.com/hc/en-us/articles/360012098098-Query-Operators


Mentions 
of your brand

Brand Query Writing  l  Step 1

You can start by writing the name of your brand and any abbreviations of your brand 
name. In this example our brand can be abbreviated to ‘RA’ so we have included this. 

However ‘RA’ is not unique to the brand and can be used in a different context, which 
is not relevant to our search. Therefore, you need to use the NEAR/x operator to 
contextualise the mentions that are pulled through the query. 

In this example, NEAR/5 will find mentions of RA within 5 words of airline OR flight 
etc, making the results be more relevant to the brand. 

The number you choose to populate the NEAR/x operator with is completely 
dependant on the context it’s being used in. Where would you expect to find the terms 
within a mention? Within the same phrase, same sentence, same few sentences or 
same paragraph? If you’re looking for two terms loosely connected, you would use a 
larger number. However if the two terms need to be within close proximity in order for 
the mention to be relevant, use a smaller number.

If you are finding that your results are still irrelevant, you 
can reduce the NEAR/x to a smaller number. 

(                                       RA )



Mentions 
of your brand 

Brand Query Writing  l  Step 1

Next are there any common misspelling of your brand’s 
name? Add all of these to your query in order to capture 
relevant data. 

You should use the mentions panel window on the right of 
the query editor to see the mentions that are coming 
through so you can update your query as you write it.

We would recommend doing this with every step to refine 
and test your query as you go to ensure the results are as 
relevant as possible. 

Think about other ways people might be talking about 
your brand online and include these in your search.

@handle1

John Smith  l @handle2

Paul @handle3



The @ symbol

Your brand’s social handles should always be included 
because it finds mentions that have tagged you, for 
example in a social media post. Use the @ symbol in 
front of your brand’s social handle.

Always make sure that the account handles are spelled 
correctly and that they are real/active. You can do this 
by doing a quick search in Google.

These should match the handles used for the author: 
operator in the next step. 

Brand Query Writing  l  Step 2

Remember to include all of your brands Twitter and 
Instagram handles in this step.
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The author: operator

The author: operator should also be included to find all 
posts that have been written by your brand’s own 
account and will find mentions across all page types 
with a specific author name.

These should match the handles used above with the 
@ symbol in step 2.

Brand Query Writing  l  Step 3
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The # symbol can be used to gather mentions for specific hashtags. 

Usually your brand name should be included here as well as any other 
hashtags that are used about the brand or by the brand, for example 
#royalairways but also #RAaviation and #RAplane etc. 

If you are aware of your brand using more ambiguous hashtags you 
may want to contextualise these mentions. Using the earlier 
Brandwatch example, see below on how to contextualise hashtags:

OR ((#social) AND (media OR intelligence OR listening))

The example above will only pull in the use of #social if the keywords 
media OR intelligence OR listening are also used inside the same 
mention.

The # symbol

Brand Query Writing  l  Step 4

This step will not mean your hashtag is now being tracked. 
There is an additional step to set up hashtag tracking in the 
admin section of the platform. If you need further help on this, 
take a look at this article and training video in the Help Center. 
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https://consumer-research-help.brandwatch.com/hc/en-us/articles/360012817998-Instagram
https://consumer-research-help.brandwatch.com/hc/en-us/articles/360012817998-Instagram#h_59c32615-bcf5-4175-8c7d-6ac680ce57a2


The links operator

The links: operator should be included as it will find any mentions 
where someone tweets and links back to the your brand’s website, 
even if they don’t actually mention the brand’s name. This is useful 
because someone might tweet the example on the right. The bitly 
link takes us to a royalairways.co.uk web page so we will still pull 
in the tweet. We can still find this tweet even though they didn’t 
use the word Royal Airways.

This works for shortened links as well. This operator only works 
with a domain, such as .co.uk or .com or .ru

It can be any domain, but there must be a domain. 
Please make sure that the site address is correct and links back 
to the correct site in the correct country, for example in a query 
looking for Royal Airways in the US it would not be relevant to find 
links to the UK version of the site.

 

Brand Query Writing  l  Step 5

Had a great flight today with these guys 
www.royalairways.co.uk”

Had a great flight today with bit.ly/23KemND
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The site operator

The site: operator will pick up any mention from your 
brand’s official website. You don't need to include the 
“www” part of a website domain for the operator. 

This operator only works with a domain, such as 
.co.uk or .com

It can be any domain, but there must be a domain.

Please make sure that the site address is correct and 
that is for the correct country. For example, for a query 
looking for Royal Airways in the US it would not be 
relevant to search for mentions from the UK version of 
the site.

Brand Query Writing  l  Step 6
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The NOT operator

The NOT operator allows you to exclude anything from 
the search that you aren’t interested in and is irrelevant 
to your brand. 

For example posts around voucher codes or a 
giveaway we wouldn't want to see, so we have added 
them at the end of our query. 

The same boolean logic and operators can be used for 
exclusions.

Brand Query Writing  l  Step 7

Keep testing, reviewing and updating the key words you  
are including with the NOT operator. This will help keep 
the data relevant.

(                                       RA )



We hope you found this guide useful and can start building 
your own brand query.

We have examples of more complex queries here, if you 
want to develop your query even further. 
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